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RESEARCH INTERESTS

Rotterdam, NE
Sep 2020 — May 2024
Rome, IT

Language, Nonverbal Communication, Unstructured Data, Consumer Behavior

AWARDS

2025 TechSIG Lazaridis Best Paper Award, Runner-Up
Wharton Al & Analytics Grant ($5,000)

AMA 2024 DocSIG Mathew Joseph Emerging Scholar Award
AMS 2024 Mary Kay Dissertation Award, Runner-Up
OpenAlI Grant ($5,000)

AMA CBSig Rising Star 2024

Best SIM Doctoral Student Paper Award 2022

PUBLICATIONS

 Cascio Rizzo L, Berger ], Zhou M. "Talking with Your Hands: How Hand Gestures Influence

Communication,” Journal of Marketing Research, 00222437251385922.

+ Selected media coverage: Harvard Business Review, Inc. Magazine, Medium, Fast Company, The
Conversation US, The Independent, Forbes, Popular Science, UBC News, USC News.

 Cascio Rizzo L, Villarroel F, Pozharliev R, De Angelis M, Costabile M (2024). "How High-Arousal Language
Shapes Micro- versus Macro-Influencers’ Impact,” Journal of Marketing, 88 (4), 107-128.

+ Selected media coverage: Fast Company, The JM Buzz Podcast.

 Cascio Rizzo L, Berger ], De Angelis M, Pozharliev R (2023). “How Sensory Language Shapes Influencer’s

Impact,” Journal of Consumer Research, 50 (4), 810-825.
+ Selected media coverage: Knowledge at Wharton.

SELECTED RESEARCH IN PROGRESS

Cascio Rizzo L, Berger J. “Speaking Slower,” under review.
+ Selected media coverage: Harvard Business Review, Knowledge at Wharton.

Cascio Rizzo L, Berger J. "Melodic Repetition,” under review.

Cascio Rizzo L, Berger ], Rocklage M. “Certainty,” under review.

Cascio Rizzo L, Ziano I, Packard G. "Response Speed,” under review.

Cascio Rizzo L, Berger J, Villarroel F. ”Virtual Influencer’s Impact,” under review.
+ Selected media coverage: Harvard Business Review, Knowledge at Wharton.

Cascio Rizzo L, Ziano I, Wang A. "Extraverted Speakers,” under review.
Trupia M, Cascio Rizzo L. “Conversational Topics.”
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https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Furldefense.com%2Fv3%2F__https%3A%2F%2Fhbr.org%2F2026%2F01%2Fnew-research-on-copycat-products-your-pitch-day-dress-code-when-hand-gestures-help-persuasion-and-more__%3B!!LIr3w8kk_Xxm!pCbdg19Jko8I1IwFf5foYQ3R5wU2lYmAlUTEZd4pz26Qy-s5n_PJ4z3U56SERkC01qfcFxwpd6YvmmZtgaIAkMt9rVKSg2QDOYluHC4%24&data=05%7C02%7Ccasciori%40marshall.usc.edu%7C56810c6a1b13409294d508de52226fef%7Cc0ccb9c9d693495d84925136bb1940d6%7C0%7C0%7C639038505044558172%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=hHO2Uc6Eyy%2B47TnESx4sDfbSSHpkmN2Lm%2FvcZ2PdD00%3D&reserved=0
https://www.inc.com/jessica-stillman/this-1-tweak-to-your-body-language-makes-you-much-more-persuasive-says-a-study-of-2000-ted-talks/91276871
https://medium.com/@casciorizzo.giovanniluca/how-to-talk-with-your-hands-39f020faaa01
https://www.fastcompany.com/91454761/talking-hand-gestures-look-more-competent-ted-talks
https://theconversation.com/people-who-talk-with-their-hands-seem-more-clear-and-persuasive-new-research-270352
https://theconversation.com/people-who-talk-with-their-hands-seem-more-clear-and-persuasive-new-research-270352
https://www.the-independent.com/life-style/talking-with-hand-gestures-b2878266.html
https://www.forbes.com/sites/the-prototype/2025/12/05/this-startup-makes-ammonia-by-turning-the-planet-into-a-chemical-reactor/
https://www.popsci.com/health/hand-gestures-persuasive/
https://news.ubc.ca/2025/11/talk-with-your-hands-to-be-more-persuasive/
https://www.marshall.usc.edu/news/how-to-talk-with-your-hands
https://www.fastcompany.com/91110684/theres-a-simple-reason-you-dont-believe-the-influencers-in-your-feed
https://open.spotify.com/episode/177U6mUNXNMtAqNIVOlIJj
https://knowledge.wharton.upenn.edu/podcast/knowledge-at-wharton-podcast/why-influencers-should-pay-attention-to-word-choice/
https://scholar.google.com/citations?view_op=view_citation&hl=it&user=q1s3844AAAAJ&citation_for_view=q1s3844AAAAJ:YsMSGLbcyi4C
https://knowledge.wharton.upenn.edu/article/how-speaking-slower-influences-consumer-behavior/
https://scholar.google.com/citations?view_op=view_citation&hl=it&user=q1s3844AAAAJ&citation_for_view=q1s3844AAAAJ:hqOjcs7Dif8C
https://knowledge.wharton.upenn.edu/podcast/knowledge-at-wharton-podcast/what-makes-virtual-influencers-effective/

MANAGERIAL PUBLICATIONS

¢ Cascio Rizzo L, Villarroel F. "How Micro vs. Macro Influencers Should Communicate.” Management and

Business Review, forthcoming.

INVITED TALKS

e PolyU — 2026 (scheduled)

» Duke University — 2026 (scheduled)

» Georgia Tech — 2025

 University of Bologna — 2025

« University of Pittsburgh, Center for Branding — 2025
e Technical University of Munich — 2024
 Boston University — 2023

 University of Southern California — 2023
 ESSEC School of Business — 2023

« Tillburg University — 2023

¢ University of South Florida — 2023

« Florida State University — 2023
 Erasmus University — 2023

CONFERENCES

Choice Symposium Aug 2026
Workshop “The Future of Automated Content Analysis,” Organizer and Presenter Vail, US
SCP Mar 2026
Roundtable “Beyond Text,” Organizer and Presenter San Diego, US
ACR Oct 2025
Special Session “Nonverbal Cues in Consumer Behavior,” Organizer and Presenter Washington DC, US
EMAC May 2025
Special Session “Unstructured Communication in Marketing,” Presenter Madrid, SP
sCp Feb 2025
Special Session "How Modality Shapes Consumer Behavior,” Organizer and Presenter Las Vegas, US
SCP Feb 2025
Special Session ”Socializing with Technology,” Presenter Las Vegas, US
AMA Feb 2025
Special Session “Branding and Influencers,” Presenter Phoenix, US
ACR Sep 2024
Special Session ”Automated Audio Analysis to Understand Behavior,” Organizer and Presenter Paris, FR
ACR Sep 2024
Roundtable “"Leveraging Large Field Datasets to Address Behavioral Research Questions,” Presenter Paris, FR
ACR Oct 2023
Special Session “Influencer Marketing Effectiveness,” Presenter Seattle, US
EACR Jul 2023
Special Session “New Insights Into Influencer Marketing,” Organizer and Presenter Amsterdam, NL
EMAC May 2023
”The Power of Sensory Language in Influencer Marketing,” Presenter Odense, DK
SCP March 2023
Special Session “New Insights into Sensory Marketing,” Organizer and Presenter San Juan, PR
EMAC May 2022

“"How Arousal and Follower Count Shape Responses to Influencer Content,” Presenter

Budapest, UN



TEACHING

Professor Aug 2024 — Present
Marketing Fundamentals USC Marshall
SERVICE

JM, JMR, JCR, JAMS, POM, Marketing Letters, JIM

Ad Hoc Reviewer

AFFILIATIONS

ACR, AMA, EMAC, SCP
Member
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